Culture of quality: insight into foreign organisations in Slovakia: Tot...  http://www.tandfonline.com/doi/abs/10.1080/14783363.2017.1309...

Go gle Zobrazit' tato stranku v jazyku: slovencina Prekladat’ Vypnut pre jazyk: anglictina ] Mc

; <€ . ,
-.r @’ laylor. Francis Online @ login | Register !

Journal
Total Quality Management & Business Excellence >

Volume 28, 2017 - Issue 9-10: Best Selected Papers from the 19th QMOD Conference:
Building a Culture for Quality, Innovation and Sustainability

1140 0

Views CrossRef citations Altmetric

Original Articles

Culture of quality: insight into foreign
organisations in Slovakia

Kristina Zgodavova ¥, Oto Hudec & Pavol Palfy
Pages 1054-1075 | Published online: 04 Apr 2017

&6 Download citation https://doi.org/10.1080/14783363.2017.1309120 ™, Check for updtes

Vyberte jazyk ¥
Translator disclaimer

B Full Article [zl Figures & data & References &6 Citations Ll Metrics
& Reprints & Permissions Get access
Abstract

This paper aims to present the results of comparative research on the culture
of quality in the largest foreign and domestic organisations operating in the
automotive industry in Slovakia. The empirical research examines quality
strategy, quality vision, leadership, quality values, and customer involvement
practices. The comparative research is based on in-depth personal interviews
with professionals responsible for quality and innovation management in the

organisations. The empirical research is combined with secondary resources
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(e.g. annual reports). 1he culture In Slovakia as aescriped according to the
Hofstede model has a ‘high power distance’ and is strongly ‘masculine’.
Empirical research on the large foreign organisations operating in the
automotive industry in Slovakia recognises that the culture of quality varies
significantly according to the country of origin. Inherent differences exist
within French, German, Korean, Mexican, Norwegian, and US companies.
Proximity in culture can be found between France and the United States as
well as Mexico and Germany. The main differences in the culture of quality
are primarily in practices and less in vision, values and leadership
approaches. Despite the variability within the group of foreign companies, as
a group, the set shows a common culture that is fundamentally different
from the culture of the sample of Slovak companies. The research focused
only on the group of the largest organisations operating in the automotive
industry in Slovakia, both foreign and domestic. The paper provides original
findings on the culture of quality in foreign organisations operating in
Slovakia. Previous studies have not examined what culture of quality arises
when a foreign-owned company is faced with the culture of Slovak

employees.
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